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Role Description: Digital Brand Manager 
Version: 191008 
Owner: Commercial Director 
Keep Informed: Digital Brand Manager 

1. Overview 

Reporting to the Commercial Director, The Digital Brand Manager has specialist responsibilities in 
the area of planning, implementing and management of the digital marketing and brand strategy, 
including the effectuation of digital marketing campaigns demonstrating our global brand, driving 
value through digital platforms and implementing a well-defined website strategy. Additional duties 
include carrying out market research and marketing communications. 

2. Duties and responsibilities 

2.1. Team leader for the Marketing Administrator  

 Responsibilities are as shown in the team leader role description applied to the Marketing 
Administrator (F). 

 Oversee the Marketing Administrator in the arrangement of exhibitions. 

2.2. Marketing Strategy 

 Implement and develop an effective marketing strategy to ensure emerging trends, platform 
improvements and digital opportunities are maximised. 

 Manage the creation of a well-defined website strategy, including developing and managing 
online advertising campaigns, building brand awareness and positioning and supporting sales and 
lead generations. 

 Define and execute a strategic content marketing plan, creating and distributing relevant and 
consistent content to our defined audience. 

2.3. Brand Management 

 Develop productive brand growth strategy through in depth and insightful analysis of our market, 
and research data. 

 Lead and ensure implementation of global brand strategy across all platforms. 

 Define and track brand KPI’s and monitor campaign success, including making continuous 
improvements to encourage brand success. 

 Coordinate with internal stakeholders to implement key marketing activities, ensuring 
consistency. 
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2.4. Digital Marketing 

 Develop a strategic digital marketing plan, designing and overseeing all aspects of digital 
marketing inclusive of the marketing database, email and display advertising campaigns to 
support the area of focus marketing plans. 

 Integrate the area of focus social media plans into the wide social media plan.  

 Develop impactful campaign content which aims to innovate and add value to the strategic 
marketing plan. 

 Produce new and engaging content across the website and social media channels, ensuring that 
all content is optimised to drive SEO.  

 Coordinate with external contractors to improve marketing techniques and advance our marketing 
results. 

 Identify the latest trends and technologies affecting our industry. 

 Contribute to company and industry blogs and manage e-communications. 

 Responsible for planning and budgetary control of all digital marketing. 

2.5. Digital Marketing Campaigns 

 Create digital marketing campaigns with the intent of creating leads and converting to paying 
customers including search, display and targeted digital campaign 

 Develop detailed briefs for campaigns creation from objective, KPIs & deliverables. 

 Continuously assess and report on the results of campaigns and implement improvements where 
necessary. 

2.6. Website Optimisation 

 Manage all website content, including online campaigns and photography, to create a branded 
and conversion focused experience. 

 Measuring and optimising traffic flows and budgets to maximise return on investment. 

 Produce valuable and engaging content for our website and blog that attracts and converts our 
target groups. 

2.7. Marketing Communications 

 Develop, and continuously improve, our digital communication plans to deliver the specific 
requirements from the marketing and communications strategic plan. 

 Manage and ensure consistent style guidelines, reinforcing this image across company 
documentation, software, website, adverts and other marketing communications.  

 Proactively ensure that all aspects of marketing communications are in line with our individual 
area of focus strategies as well as the overall company strategy. 

 Oversee the quality of the content created by copywriters and designers to ensure it meets the 
intended audience and objective of the campaigns. 
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 Identify potential advertising spaces (including web-adverts, magazine and journal adverts, etc.). 
Create, design and place adverts and assess their success.  

 Manage the library of image and photography assets. Distribute as needed within the company 
and to external parties such as representatives.  

 Manage web presence and measure effectiveness of web presence in support of the marketing 
strategy.  

 Manage email marketing activities, including newsletter and related contact databases. Ensure 
conformance to relevant laws. Manage effectiveness of email marketing.  

 Assess opportunities presented by new media and recommend appropriate actions.  

 Manage the promotional aspects to support the launch of a new product.  

2.8. Marketing Metrics 

 Produce, using web analytics, monthly management reports on website statistics and feedback 
from customers to inform and improve our digital communications. 

 Use web analytics to monitor the performance of client websites and make recommendations for 
improvement. 

 Provide accurate reports and analysis to clients and company management to demonstrate 
effective return on investment (ROI). 

 Prepare accurate reports on our digital campaign’s overall performance. 

2.9. Other 

 Carry out other duties as required. 
 
 
 

 


